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FAQs

What is GLG?
GLG is a membership for one-to-one, on-demand professional learning. We pair top professionals 
and thought leaders across fields for short- and long-term learning engagements.

GLG is the world’s leading membership for professional learning and expertise.

Who are GLG clients?
Our users include top professionals and business leaders at the world’s leading corporations, 
investment firms, professional services firms, startups, and nonprofits.

Who are GLG members?
Our members include more than 500,000 former C-suite executives, academics, scientists, policy 
specialists, former public sector leaders, and other top professionals.

How does GLG work?
GLG clients learn from members about what they need to learn about, when they need to learn 
about it. We meet their unique learning needs through our four learning principles: specificity, 
interactivity, availability, and trust.

This approach makes GLG an essential resource to clients who have experienced the power of 
what professional learning can be.

What do people learn about?
Clients use GLG for a range of needs, including learning about their most complex strategic 
challenges, testing hypotheses, getting market feedback, or seeking mentorship from a  
former executive.

Can anyone be a client?
Many of the world’s leading companies and investment firms have long-term relationships with 
GLG. We also encourage smaller companies and startups to apply for membership. Clients mostly 
subscribe to GLG annually.

How does GLG find members?
We recruit top professionals from around the world for specific projects and invite them to apply. 
People can also apply to be members on our website.

How is GLG different?
We believe strongly in our mission- and values-driven culture. Our core values drive our success. 
They are: learning & curiosity, responsibility, courage, judgment, fresh perspective, service,  
and integrity.

We are proud of the investments we have made and continue to make in compliance and in 
technology – key parts of our culture.


